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ABSTRACT 
 

The Pharmaceutical industry of India ranks 3rd in terms of volume and 14th in terms of value. It’s an $18 

billion market set to grow to $55 billion by 2020. With this there is growth even in online pharmacies 

business. According to start-up data tracker Tracxn, so far, the sector has attracted $92.6 million funding with 

over $70 million coming only in 2015. As many as 60 online pharmacy delivery startups have thrived over the 

past two years in India. With rapid increase in online consumer base and rising spends on healthcare, online 

medical retailing is likely to grow in India. The major issue hindering growth of the sector is absence of clear 

guidelines and rules. At present, online pharmacies are relying on various interpretations of the Drug and 

Cosmetics Act 1940, Drugs and Cosmetic Rules 1945 and the Information Technology Act, 2000 to conduct 

business. This paper examines framework of online medical retailing in India and in other developed markets 

and suggests the appropriate actions for policymakers and online medical retailers in India. The paper also 

enlists pros & cons and future scope of online medical retailing in India. 
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